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Abstract

This lecture discusses issues related to the globalization of gambling. It is argued that the remarkable worldwide expansion of gambling of the past decades concerns specific organizational forms of gambling, i.e. gambling in the shape of mass entertainment. Gambling has become a respectable part of an entertainment industry that delivers gambling services and commodities. This industry is in its turn regulated by government agencies. A first issue, then, would be to explore how this organizational complex of social, economic and political relations affects the nature of gambling itself. Which forms and shapes of gambling are favoured? How does the industry develop gambling products? Researchers simply cannot assume that the liberalisation and exploitation of gambling leave the nature of gambling untouched. A second issue to be discussed relates to the local appropriation of global gambling forms. Globalization processes are affecting the development of gambling in many regions of the world but this does not simply lead to a standardized gambling repertoire. Global gambling forms often compete with traditional games and national institutions. Gambling products are adapted to local situations, sometimes actively resisted, or transformed into something new. In this respect it is perhaps better to speak of ‘glocalization’ (Robertson 1992) instead of globalization. The third issue discussed in this lecture concerns the role of space-time relations in the development of global gambling markets. Gambling has traditionally been tightly controlled in a spatial way. Casinos for instance can be conceived as typical panoptic spaces (Foucault, 1979). However, the virtualization of gambling through forms of remote gambling, such as Internet gambling, redefines space-time relations in gambling and challenges tight state sovereignty in many national gambling jurisdictions. These issues as well as the associated policy and research dilemmas are all illustrated with examples derived from primary research by Kingma or derived from secondary gambling literature. In a way this lecture sets an agenda for research into the globalization of gambling.
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